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THE LEADING ONLINE SOURCE  

FOR UPSCALE WINE COUNTRY TRAVELERS 

AND LIFESTYLE AFICIONADOS 
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Launched in 1994 and based in the Napa Valley, the WineCountry.com Network 

is the leading online source  for  upscale wine country  travelers and lifestyle 

aficionados. 

 

Uniquely positioned sites and e-newsletters provide affluent travelers  insider 

information about key US wine regions including 

Á travel planning  

Á lodging  

Á wineries and tasting rooms 

Á restaurants and catering  

Á spas, shopping and activities  

Á special event sites and services 

Á and current happenings  

 

Our advertis ing partners reach highly -targeted consumers  searching for luxury 

products and services, and benefit from  

Á 24/7  exposure  

Á Steady stream of new customers vs subscription-based publications 

Á Multiple links to your site within a detailed business description  

Á Sophisticated web site look and feel  

Á Unlimited referrals  vs pay-per-click 

Á Measurable results 

Á Helpful marketing tools  including web site referral tracking,  event  

listing s, exclusive PR opportunities, and skilled support services ð all 

complimentary to our advertisers  

 

 

ABOUT STATS  AD OPTIONS  BENEFITS REVIEWS 
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ABOUT STATS  AD OPTIONS  BENEFITS REVIEWS 
 
 

Traffic  

Á 3 million  + unique annual visitors to the WineCountry.com Network  

Á 300,000  unique visitors each month 

Á 4 million monthly page views  

Á Over 78,000 subscribers to WC.comõs monthly e -newsletters  

 

 

Demographic  

Á 99% own a home 

Á 99% use the internet daily  

Á 44% have household incomes of $100,000+ 

Á 59% are 31-50 years of age 

Á 24% spend $10,000 - $20,000 on travel  each year 

Á 30% belong to 2-4 wine clubs 

Á 44% dine out 2 -3 times a week 

Á 2.5 days: Average length of wine country stays 

 

 

WineCountry.com Network  WineSpectator.com  Wine Country This Week  

300,000 unique visitors 
each month 

500,000 visitors each 
month ( subscriber-based 
means significant 
duplication  each month) 

75,000 copies distributed 
each month 

Minimum cost for 
entry -level mini -site:  
$300/month  

Minimum cost: 
$5,000/mo nth 

¼ page color ad  
Minimum cost: 
$975/month  ($11,700 
per year)  
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ABOUT STATS  AD OPTIONS  BENEFITS REVIEWS 
 
 

WINECOUNTRY.COM MINI-SITES 

Multi -pronged solutions to targeted consumer marketing  

Á Tailored concisely to the wine country consumer  

Á Featuring consumer-friendly calls to action including phone, fax  

Á Multiple links to your company õs primary site  
 
Like CitySearch.com and LuxuryLink.com, WineCountry.com mini-sites are 

designed to provide immediate information about your business, generating 

visitors, phone calls and e-mails directly to your business, plus click -

throughs for  addition al detail on your own web site. Note: �¶All �· refers to all 

mini -sites; �¶�%�·���U�H�I�H�U�V���W�R���%�U�R�Q�]�H���� �¶S�· refers to Silver; �¶G�· refers to Gold; �¶P�· refers 

to Platinum. See next page for feature details.  

 

 

 

 

 

 


